Master of Commerce

Masters of Commerce or M.Com is a post graduate level course of two years. Since M.Com
is a specialized area in itself, only those candidates who have pursued B.Com or B.Com
(H), can pursue it. M.Com is also a good option for CA/CS candidates. The two-year course
delves deeper into the functioning of the economy, capital, revenue, trade, taxes, etc.
taught in B.Com.M.Com is most popular among aspiring teachers/lecturers and
researchers. UGC-NET/JRF and Ph.D. are among popular options for M.Com degree
holders.

Program Outcome

To provide a systematic and rigorous learning and exposure to Accounting and Finance
related disciplines.

To train the student to develop conceptual, applied and research skills as well as
competencies required for effective problem solving and right decision making in routine
and special activities relevant to financial & management accounting.

To acquaint a student with conventional as well as contemporary areas in the discipline of
Commerce.

To enable a student well versed in national as well as international trends.

To facilitate the students for conducting business, accounting and auditing practices, role of
regulatory bodies in corporate and financial sectors nature of various financial instruments.
To provide in-depth understanding of all core areas specifically Advanced Accounting,
Forensic Accounting, Management, Security Market Operations and Business Environment,
Research Methodology and Tax planning.

Ph.D. Programme

Ph.D. is a doctoral degree with an academic focus. A Ph.D. course is usually of three years
duration and candidates need to complete the course within a maximum time span of five
to six years.

Credit structure 96 credit (syllabus formation based on CS)

SR.NO. COURSE NAME CREDIT TOTAL

LECTURE  CREDIT

M.COM SEM 1
1 Financial & Management Accounting 1 4 4 100
2 Financial & Management Accounting 2 4 4 100
3 Financial & Management Accounting 3 4 4 100
4 Organizational Behaviour 1 4 4 100
5 Financial System & Markets 1 4 4 100
6 Research Methodology 4 4 100
Total 24 24 100

M.COM SEM 2
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Financial & Management Accounting 4
Financial & Management Accounting 5
Financial & Management Accounting 6
Organizational Behaviour 2

Financial System & Markets 2
Quantitative Techniques

Total

M.COM SEM 3
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Financial & Management Accounting 7
Financial & Management Accounting 8
Financial & Management Accounting 9
Strategic Management 1

Financial System & Markets 3
International Business

Total

M.COM SEM 4
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Financial & Management Accounting 10
Financial & Management Accounting 11
Financial & Management Accounting 12
Strategic Management 2

Financial System & Markets 4

Project work

Total

B L T R - N

B LT L - S

100
100
100
100
100
100
100

100
100
100
100
100
100
100

100
100
100
100
100
100
100



