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SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE Programme B.COM. (BC)
4™ Year B. Com (Hon.) & .
Year B. Com (Hon.) with Research Version 1.0
Semester 7 Effective June 2026
From

Course Code .
ement Accounting
>

Credits Total
4 100

Course Object ,

To develop anageme hniques for effective

Weight/
Teaching
Hours

10%
4 Hours

Tonsiy fowana ment

Managerial
on, shut down 40%
ity utlhzatlon, 20 Hours

importance, variance 30%
efficiency ratio 15 Hours

4 Activity-Based Costing: Meaning, Cost hierarchy, comparison between 20%
traditional costing and Activity“Based~costing, Advantages, Activity-Based | 10 Hours
Management

Suggested Readings:

Arora M.N:Cost Accounting-Principles ;Vikas,New Delhi.

Jain S.P. & Narang K.I:Cost Accounting;Kalyani,New Delhi.

Anthony,Robert & Reece,et al:Principles of Management Accounting;Richard Inwin Inc.




Khan M.Y.and Jain P.K:Management Accounting;Tata McGraw Hill, New Delhi.

Kaplan R.S.and Atkinson A.A.:Advanced Management Accountmg,Prentlce Hall India,New
Delhi.

S.N. Maheshwari & S.K. Maheshwari — Management Accounting (V1kas Pubhshmg) Covers
tools, functions, decision-making techniques clearly.

Dr. Sachin Khandelwal — Management Accounting (YCMOU) Includes all units like marginal
costing, variance analysis, ABC
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SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE Programme B.COM. (BO)
4" Year B. Com (Hon.) & . _ v
Year B. Com (Hon.) with Research Version : 1.0
Semester 7 Effective June 2026
From

Course Code BCAC11702

onal Behavior

Teaching Scheme

Credits Total
4 100
Course Objecti .
1. i hance organizational
Course O
L. e organizational
2. ce behavior in
3. importance of
4. olitics.
Units . , . - ;. , Weight/
" * \\ ' Teaching
Hours
15%
between | 9 Hours
ute to the

2 nali g 8% 25%
Introductlon conce \ tk\\g\g ; ypes of personality, how | 15 Hours
to measure personallty _ ’

Concept of perception, perceptual bias ribution process, Attitudes and beliefs.

3 Unit 3 Group Dynamics and Team Development: - 25%
Group Dynamics- definition and importance, group formation, group | 15 Hours
composition, group decision-making, group performance determinants.

4 Unit 4: Organizational Power and Politics:- 35%
Concept of power, dependency in power relationship, features determining | 21 Hours

B.Com. (Honours) with Reseﬁrch Semester 7




dependency, power, and Authority difference, power and leadership difference,
bases of power, techniques to gain power and tactlcs to use power Concept of
politics, meaning, and reasons of politics.

REFERENCE BOOKS: .
1. L.M.Prasad, Organizational behaviour-Sultan Chand, New Delhi.

2. J.Jayashankar, Organizational Behavior- Margham publications, Chennai.

3. K.Aswathapa, Organisational behavior- Hi s publishing house, Mumbai.
4 Luthans Fred, Organizational Beha 1 4
5. Stephen P Robins, Orgam%@m\i\\i}i\ﬁ\
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B.Com. (Honours) with Research Semester 7




SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE Programme B.COM. (BC)
4" Year B. Com (Hon.) & :
Year B. Com (Hon.) with Research Version 1.0

Semester 7 Effective From - July 2026

Course Code | BCAC11703 | Course Name _____Research Methodology 1
Teaching Scheme Examination Scheme

Credit Lecture S/W/T . Total

S -

4 4 100
Course Objective: [ -
This course helps stude i and commerce. It explains

emonstrate the ability to collect a luate data using primary and secondary methods, de51gn
: ires, and understand the role of i

Weight/Tea
ching
Hours

25%
(15 hrs.)

g 25%
'Rgﬁee‘@v W ature, Concepts (15 hrs)
, needy:

Sampling Techniques

o
3 Meaning and significance of sampl ensus vs sampling, Probability sampling (lishfs )
methods, non-probability sampling methods Factors determining sample size )
Data Collection Methods .
Primary data: Meaning and methods: Observation, Interview, Survey, Schedule, 25%

4 Experimentation, Questionnaire: Types, steps, essentials of good questionnaire
R (15 hrs.)
Secondary data: Source, Importance, and limitations
Introduction of official statistics

Suggested Reading (References):




e Anol Bhattacherjee (2012). Social science research: Principles, methods, and practices.
University of South Florida.

e  Wayne C. Booth, Colomb, G. G., Williams, J. M. &Blzup,J (2016). The craft of research
(4th ed.). University of Chicago Press

e Alan Bryman, & Emma Bell (2015). Buszness research methods (4th ed) Oxford
University Press.

e Donald R. Cooper, & Schindler, P. S. (2014). Business research methods (12th ed.).
McGraw-Hill.

e Andy Field (2018). Dlscoverzng S( tisti SPSS (5th ed.). Sage Publications.
¢ C,R.Kothari (2004). R \W§

International.
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B.Com. (Honours) with Research Semester 7




SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE Programme | B.COM. (BC)
Year 4% Year Version 1.0
B. Com (Hon.) with Research 4
Semester 7 Effcctive June 2026
From
Course Code BCAC12707 Statistic: - Techniques for Research 1

Credits

SEE Total

4
Course Objecti
Students will

50 100

problems and design
lata using appropriate
. scales and scaling
ents W/é be able to apply

se scaling techniques to design
ply descriptive statistical tools

Welght/
Units Teaching
Hours
Unit I: 20%
(12 hrs.)
% nd o éﬁg ion of research
e sarch problem
esign: Mearl e, causal), Steps
in research desig ~\ A .
Introduction to data ' inggzand importance of data, Types of
data: primary and secondary
Unit I: Data Generation, Understanding and-Sampling Process 20%
Data generating process (DGP): Concept and relevance in research (12 hrs.)
Data understanding: Nature, characteristics, and quality of data
Methods of data collection: Observation, interview, questionnaire, schedules,
surveys

B.Com. (Honours) with Research Semester 7 n




Concepts of Census and sampling, Sampling procéss and Sampling
methods: Probability sampling (simple random, stratified, systematic), non-
probability sampling (convenience, judgment, quota)

Unit ITI: | Measurement, Scaling and Data Processing: 30%
Measurement in research: Concept and importance, Characteristics of good (18 hrs.)
measurement _

Measurement scales: Nominal, ordinal, interval, ratio
Scaling techniques: Basic scali s, Likert scale, Semantic differential
scale (introductory) ‘
Data processing: mg;“codmg\w
.@uency ' distributio i id graphical
r m, pie chart hlstogram réquencyp CFQC)
Unit I'V: 30%

(18 hrs.)

iversity of South Florida.

s i
3¢52 %ﬁ\\% '

International.
e Ranjit Kumar (201

Sage Publications.
e Paul Newbold, Carlson, W., &
(9th ed.). Pearson.

‘ayne C. Booth, Colomb, G. G., j i‘esearch

e for beginners (5th ed.).

. Statistics for business and economics

e Yogesh Kumar Singh (2010). Research methodology and statistics. New Age International

Publishers.

E-Resources
e NPTEL Courses on Research Methodology and Statistics
e SWAYAM Platform (Government of India MOOCs)
. SPSS/Excel Tutorials (official documentation and academic resources)

o ThUCAY
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Teaching—Learning Methodology (Case-Based Approach)

Case study discussions (individual and group)

Mini research projects / field surveys

Data analysis using Excel/Jamovi/SPSS (introductory level)
Presentations and interpretation of findings
Problem-solving and real-life data exercises
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