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Course Code BCAC11801

Course
Nam

Advanced Financial Accounting & Reporting

Credit

Teaching Schem \ , in tion Scheme
Lecture ’ (

Total

100

porate restructuring,

unting
Weight/
Teaching
- Hours
25%
15 Hours
2 Earnin ‘?\\\i\\\‘\ arnings per | 25%
share, D & Disclosure. 10 Hours
3 Amalgamat ctical including 35%
intercompany hold 20 Hours
4 | AS 17: Segment Reportir \\\\\\\\\\ 15%
AS 22: Ac%ounting It:")or Tax Wﬁ%\\\\\\\\\ 10 Hours
AS 26: Intangible Assets
Suggested Readings
1. Advanced Financial Accounting-by R'L. Gupta & M. Radhaswamy
2. Modern Accountancy-by A. Mukherjee & M. Hanif
3. Students’ Handbook on Advanced Accounting-by CA G. Sekar & CA B. Saravana
Prrasath |
4. Advanced Accountancy — by T. S. Grewal & S. C. Gupta
5. Advanced Accounting — by S. P. Jain & K. L. Narang
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Course Code BCAC11802 Course Adverting and Branding
Teaching Schem ination Scheme
Credits Lecture Total
100

ad - avoidance. \ v
h the strategic tools required to build, measure, \ \rand equity in a

nce with ASCI

g for consumer

3. Construc arand -bui d1ng strategy for both rporate and personal brands

4. i 1d, management: S0t : ionyof ¢he Brand Identity and the

Weight/
Teaching

g
™
y Hours

\\\\\\\\\\\\

%
Advertising, Features Hours

of Advertising, Classificati f Advertising in Soc1ety, ESG
in Advertising, Ethics & Regu atory Framework by ASCI ‘
2 Media in Advertising %

Concept, Media Planning, Emerging Media Options, Significance of Reach and | Hours
Frequency, Neuro Marketing — Consumer Psychology, Buying Motives and Ad
Avoidance, Visualization

3 Fundamentals of Branding ‘ ‘ %

Concept, Relationship between Product, Customer and Brand, Steps to Build a Hours
Successful Brand, Models of Brand Equity, Concept of Personal Branding
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Brand Management

Brand Identity Prism

%

Brand Positioning, Brand Extension, Brand Loyalty, Brand Crisis Management, | Hours

REFERENCE BOOKS:
Branding Concepts and Process by Pati D, Publisher: Macmillan

Creating Powerful Brands by McDonald Malcolm and De Chernatony L,Publisher:
mazon.Co.UK
Brand Positioning by Subroto Sen Gupta, Publisher: Tata McGraw-Hill
Product Management in India by R. C. Majumdar, Publisher: Prentice-hall ofIndia Pvt
Ltd. 0
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Course Code BCAC11803 %’;ﬁe Research Methodology 2

Teaching Scheme n Scheme
Credit Lecture ; Total
S (RS % § \\\\\\
4 4 100

Course Objecti

This course hel sing various statistical

ret research ﬁndings

accurately,
writing, cita , _ R ] 1 s,and computers in

research,

tabulation for

, and regression

et research data

ethical practices

. \\\\ Q\@NW\\\\\\\\\ ™ £ W?ight/Tea
\\\&\\\\\\\\\\\w\\\\\ %, ching
Hours
’ g, (25%)
Processmg Editi - 351t ‘ phlc Presentation of | (15 hrs.)
Data. \ ;
2 | Statistical Analysis 25%)

Tools and Techniques of Statistical Analys1s Measures of Central Tendency, (15 hrs.)
Measures of Dispersion, Correlation and-Regression Analysis i

3 Hypothesis Testing and Data Interpretation _
Testing of Hypothesis: types, importance, level of significance, types of errors (25%)
Parametric Tests: t-test, z-test, F-test a5 h:s )
Non-Parametric Tests: Chi-square test, ANOVA, Factor Analy81s )
Interpretation of Data
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4 | Research Reporting and Modern Practices
Research Report Writing: Importance, Essentials, Structure, Types, References (25%)

and Citation Methods: APA, MLA, CMS, Footnotes and Bibliography (15 hrs.)
Modern Practices in Research: Ethical Norms, Plagiarism.

Suggesied Reading (References):
e Anol Bhattacherjee (2012). Social sci
University of South Flori

esearch Principles, methods, and practices.
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Course

Course Code BCAC12807 Statistical Tools and Techmques for Research 2

Teachin Schem 1 __Examination Scheme
Credits Lecture ) SEE Total
4 3 50 100

Course Objective:

This course help irch. Students will learn

variable data, and get
ster analysis. It also
Overall, the course
ience research.

t-test, and non-

parametric tests.

CLO2: \§ analyze relatlonshlps between t rrelation-based

rpret results from

sting methods in
research

Weight/Tea
Units ching

Hours
Unit I: 10%

(6 hrs.)

Parametric Tests (Sin nple one’ le), t-test (one sample)
Non-Parametric Tests: Slgn test, Ko]mogorov—Smlmov test (goodness of fit —

basic idea)

Unit IT: | Bivariate Analysis (Two Variable Testing): 40%
Parametric Tests (Two Samples): Pearson Correlation (r), Simple Linear | (24 hrs.)
Regression, Z-test (two sample), t-test (independent and paired samples), F-test
(comparison of variances)
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Non-Parametric Tests: Spearman Rank Correlation (p), Kendall’s Tau,
Wilcoxon Signed Rank Test, Mann—Whitney U Test, Chl-square test (for
association between two variables)

Unit III: | Basic idea of Multivariate Analysis: 20%
ANOVA: One-way ANOVA, two-way ANOVA (12 hrs.)
Concepts of Advanced multivariate technique: Multiple regression analysis,
Factor analysis, Cluster analysis

Chi-square test: Test of ind

\R\\qwfw goodness of fit

Unit I'V: 30%
(18 hrs.)

' Applicati
# Practical te
Reading (References):

. ol Bhattacherjee (2012). Social actices
iversity of South Florida.

. esearch

. ). Oxford

° s (12th ed.)

International. \ .
e Ranjit Kumar (2019). ear 7 , A slep guide for beginners (5th ed.).
Sage Publications. \
e Paul Newbold, Carlson, W., & Thorne, B. (2019). Statistics for business and economics
(9th ed.). Pearson. '
e  Yogesh Kumar Singh (2010). Research methodology and statistics. New Age International
Publishers.
E-Resources
e NPTEL Courses on Research Methodology and Statistics
e SWAYAM Platform (Government of India MOOCs)
* SPSS/Excel Tutorials (official documentation and academic resources)

B.Com. (Honours) with Research Semester 8 n




Teaching—Learning Methodology (Case-Based Approach)

Case study discussions (individual and group)

Mini research projects / field surveys

Data analysis using Excel/Jamovi/SPSS (introductory level)
Presentations and interpretation of findings
Problem-solving and real-life data exercises
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