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SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE Programme B.COM. (BC)
4™ Year B. Com (Hon.) & .
Year B. Com (Hon.) with Research Version 1.0
Semester 8 Effective ‘ June 2026
From
Course . . . .
Course Code BCAC11801 Nam Advanced Financial Accounting & Reporting

Credit Lecture

S

Teaching Scheme . ination Scheme

4

Total

4

100

orate restructuring,

Weight/

Units Teaching
Hours
1 25%
15 Hours
2 25%
10 Hours
3 35%
‘ 20 Hours
4 W \\\\\\\ 15%
\\\\\\\\\\\\\\\ 10 Hours
AS 26: Intangible Assets
Suggested Readings
1. Advanced Financial Accounting-by R.L. Gupta & M. Radhaswamy
2. Modern Accountancy-by A. Mukherjee & M. Hanif
3. Students’ Handbook on Advanced Accounting-by CA G. Sekar & CA B. Saravan Prrasath
4. Advanced Accountancy — by T. S. Grewal & S. C. Gupta
5. Advanced Accounting — by S. P. Jain & K. L. Narang
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SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE Programme B.COM. (BO)
4™ Year B. Com (Hon.) & . :
Year B. Com (Hon.) with Research Verspn ' 1.0
Semester 8 Effective June 2026
‘ From ,
Course Code | BCAC11802 ?\;’;Irlse Adverting and Branding

Teaching Scheme.: ; ; ination Scheme ‘
Credits . Lecture il Total
4 4 100

\\\ .
Limizes reach-and frequency while accounting for consumer

Weight/
Teaching
Hours

%
Hours

in Advertlslng, Ethics ¢

2 Media in Advertising o . %
Concept, Media Planning, Emerging Media Options, Significance of Reach and | Hours
Frequency, Neuro Marketing ~ Consumer-Psychology, Buying Motives and Ad
Avoidance, Visualization

3 Fundamentals of Branding %
Concept, Relationship between Product, Customer and Brand, Steps to Build a | Hours
Successful Brand, Models of Brand Equity, Concept of Personal Branding

4 Brand Management %
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Brand Positioning, Brand Extension, Brand Loyalty, Brand Crisis Management, Hours
Brand Identity Prism

REFERENCE BOOKS:
1. Branding Concepts and Process by Pati D, Publisher: Macmillan
2. Creating Powerful Brands by McDonald Malcolm and De Chernatony L,Publisher:
mazon.Co.UK
3. Brand Positioning by Subroto Sen Gupta, Publisher: Tata McGraw-Hill
4. Product Management in India by R. C. Majumdar, Publisher: Prentice-hall ofIndia Pvt

Ltd.

%

\\\\

\\\\\@

‘6\
\ffﬂmmerce 8, (’Lv -




SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE Programme B.COM. (BC)
4% Year B. Com (Hon.) & I
Yoar B. Com (Hon.) with Research Version : 1.0

Semester 8 Effective From June 2026

Course Code | BCAC11803 %’;{f Research Methodology 2
Teaching Scheme Examination Scheme

Credit Lecture L Total

s

4 4 100

Course Objective

lata using various statistical
nterpret research findings
ledge of research report
and computers in

ind tabulation for
and regression
t research data

hical practices

Weight/Tea
ching
Hours
(25%)
(15 hrs.)
2 Statistical Anal j \\\\\\\@\\ & bEne o AR L% © 0
Tools and Techm% ¢ \\\\ \w cal 1&&@%&%&% i (gshfs))
Measures of Dispersion, Corie nd Regress )
3 Hypothesis Testing and Data Interp '
Testing of Hypothesis: types, importance, level of significance, types of errors
. i (25%)
Parametric Tests: t-test, z-test, F-test (15 hrs.)
Non-Parametric Tests: Chi-square test, ANOVA, Factor Analysis )
Interpretation of Data
4 Research Reporting and Modern Practices ‘ (@25%)
Research Report Writing: Importance, Essentials, Structure, Types, References (15 hrs.)

and Citation Methods: APA, MLA, CMS, Footnotes and Bibliography
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| Modern Practices in Research: Ethical Norms, Plagiarism. |

Suggested Reading (References):

Anol Bhattacherjee (2012). Social science research: Principles, methods, and practices.
University of South Florida.

Wayne C. Booth, Colomb, G. G., Williams, J. M., & Bizup, J (2016). The craft of research
(4th ed.). University of Chicago Press.

Alan Bryman, & Emma Bell (2015). Business research methods (4th ed.). Oxford
University Press.

Donald R. Cooper, & Schln% P._S..(2014 Business research methods (12th ed.).

McGraw-Hill.
Andy Field (2018).

Ranjit Ku@%\ (2019). ]
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SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE Programme | B.COM. (BC)
Year 4% Year B. Com (Hon.) Version 1.0
Semester 8 Effective June 2026
From v
Course N . . :
Course Code BCAC11804 Name International Financial Management
Teaching Scheme : ' ] tion Scheme

Credit Lecture Total

S ey £

4 50 100

To develop un

rkets, and monetary
systems, and 1

kets, exchange rate

Weight/Tea
ching
Hours

25%

ire and ‘Scope of In(@rnatlonal F 1nancnal Management, M
estic | 10 Hours

'onal Cor fa vaanmal Mana ement VS Daot

SR Do

E:ls ro i a : W\&\}:& | F and
2 Foreig age Market: Cor
gk 25%
15 Hours

@&@;

]
d for

3 Foreign Exchange Exposure‘ is| nagement: Foreign exchange risk
Exposure: Currency Exposure to Risk, Foreign Exchange Risk Management: 25%

Benefits, Policy, Risk Management strategies, Foreign Currency Translation | 15 Hours
Methods, Hedging of Foreign Exchange Rate risk, Currency and Interest Swaps

4 Sources of Internation Finance: Risk associated with Project financing, Credit 25%
Creation function, Different sources of short term and long-term Instruments, | 12 Hours
Process of Internationalization of Banks, International Working capital Policy,
Global Financial Markets




Suggested Readings: .

P.G. Apte — International Financial Management (McGraw Hill India)
Vyuptakesh Sharan — International Financial Management (PHI Learning)
K.K. Dewett / M.H. Datt & V.K. Puri — International Economics

S.K. Seth — International Financial Management (S. Chand)

A K. Seth — International Financial Management

[M. Pandey — Financial Management (Vikas Publishing

Ravi M. Kishor — Himalaya Publication ‘
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SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Faculty COMMERCE. . Programme ~_ B.COM. (BO)
Year 4™ Year B. Com (Hon.) Version 1.0
Semester 8 ' Effective From - June 2026
Course Code | BCACIIS05 | Sour™e Valuation of Securities
Teaching Scheme Examination Scheme
Credits Lecture S/W/T o SEE., Total .

4 4 ;

100

Course Objective: To provid

CO4: Enable
' Weight/
Units Teachin
g Hours
1 25%
omy level analysis-economic in ‘
stry level Analysis-Industry Life Porters’ five forces model
pany Level Analysis-Financial St; nt analysis, competitive analysis
2 \ 20%
trinsic value, market value compounding /
‘l\‘honey present value of annuity, p\
e \\\l\ \\\\\\\\\\\\\\\\\  /
3 ds\\‘“’\\‘%@l * 4 20%
\\k\\\ oy ]5 , market
value, yield \\%\\\\\ on of Zero-

coupon bonds,

4 Valuation of Shares . YITEEL\A\ N B 35%

Valuat1on of Preference Shares mable preference shares

Valuation of Equity Shares-Earnings ”Approaches-Dlscounted cashflow model,
Dividend Discount Model, D1v1dendﬁf3rowth Mgflel, Price-Earnings Approach.

Suggested Readings:
1. Financial Management by: Prasanna Chandra
2. Financial Management by: Ravi M. Kishore
3. Financial Management by: M. Y. Khan and P. K. Jain
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SARVAJANIK UNIVERSITY

Sarvajanik College of Commerce & Computer Applications

Facuity COMMERCE Programme B.COM. (BO)
Year 4" Year B. Com (Hon.) Version 1.0
Semester 8 Effective From June 2026
Course Code .| BCAC11806 (Ii?;nl;see Strategic Management and Innovations in Banking
_Teaching Scheme Examination Scheme
Credits Lecture Total
4 4 - 100
Course Objective:
The primary goals of thi
5. To provide a t framework specifically

tailored to the
6. To analyze v
within a b ﬁm

5. late strategic thlnkmg and enviro s competitive challenges in
§ king sector. v
6. and credit risk strategies to ensure financial stability and
7. Des €  and-business development models using Blue Ogean strategies and
dataa g&l ics and Apply regulatory standards (Basel I/III/IV) and governance prm&lples to ensure legal
and ethica comgglanmm operations ‘ ¢
8. Assess the impact of e i 4 ke B gital Ba 1 ing on the evolving customer
journey an y " e ;
Units f ' -~ Weight/
A Teaching
Hours
1 Fundamentals of Strat - zeme nking - %

nalysis, Levels of Strategy, Hours
Strategy Vehicles, Strategic Thinkir

2 Functional Strategies in the Banking Sector ‘ %
Strategic Finance and Asset Management: International financial management, | Hours
product design, and comparative strategies across private, corporate investment,
and universal banking.

Strategic Cost and Credit Management: Strategic Asset Liability Management
(ALM) including value and profit, along with strategic risk analysis and
restructuring.




Strategic Marketing in Banks: Strategic marketing (including the international
scenario), Blue Ocean vs. Red Ocean strategies, and customer analytics.

Strategic Human Resource Management (SHRM): Competency building,
international SHRM, and knowledge management.

Business Development: Creating value for customers, managing changing
customer expectations, and redesigning customer experience models.

Corporate Governance ﬁnd Ethics in Banks %
Introduction to Corporate Governance, Values, Leadership (including | 12 Hours
Leadership 4.0), organlz tiona
Governance in Ba Chilleng ilol cenario of Indian
anies Act, and
of CG in
%
Hours

: Reis g the Business Model, Sustaﬁ
CSR: Corporate Social Respo ity in banks, sustamab;hty e
measuring impact through index es (covering social, enviro

economic factors) \\

in Banking, 1IBS,
Publisher: Macmillan
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